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Who are we?

• Founded by Thorkil Kristensen in 
1970

• Private non-profit organisation

• Interdisciplinary think tank 
(Economists, political scientists, 
ethnographers, sociologists, 
astrophysics, philosophers etc.)

• 25 futurists

• Danish and Swedish departments 
and Oslo Futures Club
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Times past present and future
- the housing version

Past Present Future

Family Economy Needs



Vision 1955: ”Year 2000”

Reality 2008 – for some



USA, 1958: ”This is your future”

3D Color TV 
Wall-Panel

Slide-back Roof Personal Helicopter &
Roof Landing Area

MovingStairway House-control 
Panel

Glass Walls Dust-free Floors Menu Selector &
Microwave Stove

Giant-size
Fruit

Ultrasonic
Laundry

Electrical
Heat Unit

Phono-vision
Receiver
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Men have entered the kitchen
because:

• They stay single for a longer time
• The most effective scoring trick
• You can extend your territory: kitchen + grill for all 

seasons
• There are machines
• You can have a drink in peace
• If you do the cooking you can’t be expected to take of

the kids too!







Ways into the future

- Trends – short term (fashion, bussiness)
- Prognoses (ex. Economic growth, demographics)
- Creativity (out of the box thinking, transdisciplinarian)
- Megatrends (globalisation)
- Scenarios (environmental devl.)
- Back Casting (point of departure: a preferred future)
- Wild Cards (Mohammed-drawings)



• The future is already here, but it is 
unevenly distributed.

William Gibson



Housing is in focus

Helt solgt
Boligblender
Roomservice
Åbent Hus
Åbent sommerhus
Godt b egyndt
Huset
Strandvejsvillaen
Ekstrem hjemmeservice
Hammerslag
Hjerterum
Derhjemme
Handyman
Det’ Leth
Danmarks værste handyman!!!
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Food and housing 
Share of private consumption, 1966-2003



The function of housing
- the many roles

• Screen: climate, privacy, peace of mind…
• Castle: safety, power,……
• ”The living machine”, place of work, ”robot”
• Base: ’re-charging’, springboard, ….
• Exchange: meeting place…..: 
• Storytelling: Identity, branding, show window,…. 
• Oasis: Sanctuary, refuge



Squaremeters per finished housing
(DK)
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Increasing wealth, new demands
Squaremeters per person, Danmark 1950-2010 
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”kartoffelkur” ”pinsepakke”



The house of the future

• For whom?
- inhabitants



Kilder : FN samt egne beregninger
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EU-25 population projection 2007-2017
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The New Phases of Life

1950

2000 �

Dependent

Independent

Free
Ones I

Parents
and career

Free 
Ones II Elderly







If I grow
old……… .



More middle aged without kids
Household types 

34,3%
26,1%

2,6%
3,3%

9,6%
10,7%

5,8%
5,9%

5,9%
7,9%

8,4% 9,6%

20,3% 22,6%

13,1% 13,8%

1980 2005

55+ singles no kid

55+ couples no kid

35-54 couples no kid

35-54 singles no kid

20-34 couples no kid

20-34 singles no kid

Singles with kid

Couples with kid

Share of 20+

Kilder : Danmarks Statistik, 2005



No more ‘typical’ life pattern:
Household Structure of adults not living with parents, aged 20 to 29, 1973-present

Source: General Household Survey / 
The Future Foundation

Lone parent
(6%)

Cohabits with
partner
(19%)

Lives alone
(9%)

1%

Lone parent
(9%)

Lives with
non-relatives

(13%)

Lives alone
(13%)

2%

5%

1%

5%

: Situation in 1973

: Situation today

Lives with
husband/wife

(39%)

88%

Cohabits with
partner
(27%)





The family – so far

• Smaller
• Young people

- staying home longer (boys in particular)
• Greater mobility

- moving and pendling
• Parents older
• From cohabitation to mariage



The family so far 2.

• More singles
• Fewer couples
• Distanceworking

Later mariage
• Fewer children



Mariage is what happens, when a woman
stops up in despair of finding anything
better and casts her appraising eyes on
you and expects you to deliver up all
your time and money to her.

H.L. Mencken



Mariage year and divorce rate45%
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The family home 2017

• Affluence and number of square meters
• Big adaptable rooms + lots of storage
• The creative home
• Health consciousness: the new bathroom
• Home branding: the individualist together with 

likeminded individuals



The family home 2017

• 1., 2., 3. Home
• Hotel lifestyles: I don’t cook!
• Compact city homes or two family homes
• Suburbia seriously threatened?



The house of the future

• For whom?
• Where



Housing and family life

1880-1930 1930-1990

Country City Suburb



Five scenarios towards 2013

City life

Abroad

Many houses

Suburbia
Country life

Suburbia



City life
- ”compact living”

• ”The ’environement’ is better in the city than in the country”
– City renewal

– Car free streets, diesel filteres
– Green gated communities

– The harbour is clean: the city beach

– socialt liv (uforpligtende - aktiv eller gæst?) 
– + the many opportunities in the city 

• 35.000 dwellings in lofts
• Harbour renewal 
• Houseboats
• From industry to housing

Driving forces:
•Free 1 and Free 2
•Environment
•Individualism
•Market



Country life
-”simple living”

• By the sea
• The idyllic village
• ”New cities in the woods”
• From summer cottages to full time houses 

Driving forces
•Free 2
•Free agents
•Flexible jobs
•Distance working
•Prices



© Instituttet for Fremtidsforskning - The Copenhagen Institute for Futures Studies

Life abroad
- ”the new colonies”

• Free 2 and singles
• Scandinavia
• Meditteranian
• Even destinations farther away: 

Turkey, Thailand Driving forces
•Wealth+taxation
•Free 2
• Cheap service
•Globalisation
•Climate



Suburbia
- tradition and innovation

• Network society 
• Dreams or just a houssing machine for families? 
• Trends: ageing, slumming, new neighbours and city-like 

problems 
• Suburbia will need a ’lift’ in quality
• City growth and infrastructure means new suburbs

Driving forces
Parents and career
•Mobility
•Functionalism



The area where at least
10 % are pendling to 
Copenhagen

Kilde : tv2



Multi housing
- ”the new jetset ”

• The aristocracy of the future: the best of all worlds
• Combining city life, country life, being abroad and even suburbia
• Free 2, singles and families with lots of time /moneyr
• Discount versio: time-share
• Free 2 investing in summer cottages as future all year dwellings
• Services 

– ”Facility management”
– Servicepackets

Driving forces:
•Free 2
•Wealth
•Mobile technology



The house of the future

• For whom?
• Where?
• How?

- bígger
- flexible
- cordless



The “cordless” home
Cordles: cheaper than 
cables

Flexible home-network

Sharing information

The “smart” home

How much are we willing to 
leave to electronics?
- simple automation
- complex decisions
- hacking



The house of the future

• For whom?
• Where?
• How?

- bígger
- flexible
- cordless
- security



The increasing focus on security
Surveillance
Gated communities ?
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The house of the future

• For whom?
• Where?
• How?

- bígger
- flexible
- cordless
- security
- productivity
- sustainable
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The house of the future

• For whom?
• Where?
• How?

- bígger
- flexible
- cordless
- security
- productivity
- sustainable
- and ’dreamfullfilling



Affluence creates new attitudes:
The Dream Society

Egg Organic egg
Coffee Max Havelaar
Van Offroader
Bike                             Mountain bike

”brain” ”heart”

Development of private con-
sumption, Denmark 1850-2005



Scarce resources in the Dream 
Society

ARE NOT :
• Information
• Products
• Channels
• Opportunities
• Satisfaction
• Good Stories

ARE :
• Attention
• Care
• Genuine interest
• Time
• Trust
• Meaning

TO BELIEVE & TO BELONG



HEART

Experience
Aestethics
Identity
Impulse
Emotions

Brain

Physical 
Practical
Comfort
Sensibel
Rational

Consumption in the Future:
From brain to heart



Thank you

Keep up your 
curiosity

Read more on:
www.iff.dk



Some trends

• Compact highrise - urbanisation

• ” Tear down and build again”

• Glass: ekshibitionism

• ”Patio”: (common/individual flexibility)

• More housing – a market never saturated

• The need for cheap housing in cities

• Climate change


